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DAY S O F H E A L I N G

Hope. Fear. Joy. Sorrow. Faith. Love. A day can hold so 
much. At Intermountain Healthcare, we are privileged to 

touch the lives of the patients we care for, and of the 
loved ones whose lives are intertwined with theirs. 

Every day, we strive to make our touch a healing touch. We Every day, we strive to make our touch a healing touch. We 
understand that for our patients, a lifetime can seem to 
be encompassed in the day or days they spend with us. 
We approach our work with reverence and concern for 

what they are experiencing. 

In the pages that follow, we tell the story of the days of 
healing of several of our patients. 



The History of 
Intermountain Healthcare

The beginning: how everything got started

• The Church of Jesus Christ of Latter Day 
Saints, 1975 gave Intermountain: LDS 
Hospital, Primary Children’s Hospital, to name Hospital, Primary Children’s Hospital, to name 
a few.

• The reason’s for the church’s gift may vary, 
but one may be the fact that abortion was 
legalized nationally.

• The gift came with a price; many of the 
facilities were outdated and in need of repairs.



• From 1975-1990 Intermountain was the major player 
in the Health care service industry in Utah and Idaho.

• Late 90’s the University of Utah Healthcare Network 
became a contender. 

• From 2000-2005 Intermountain was ranked in the top 
2 integrated Healthcare systems in the United States.

• Intermountain has 23 hospitals in Utah, and Idaho.• Intermountain has 23 hospitals in Utah, and Idaho.

• Has more than 32,000 employees as of 2010.



Marketing and Production
Marketing tools and Production Processes

• The marketing team use a technique called 
“branding,” which creates a metal connection 
with patients and Healthcare.

• Imply slogans such as: Healing for life, our • Imply slogans such as: Healing for life, our 
commitment to a healing experience, “mission, 
vision, value” and The Six Dimensions of care. 
To ensure patient’s loyalty and provides 
security.

• Marketing through networking with familiar 
names such as: Twitter, YouTube, Facebook, 
and Foursquare.



• Another effective marketing strategy Intermountain has 
used is: television and radio. 

• retelling patient’s success stories and testimonials.

• Advertise professional ‘expertise’ by stating they are the 
only health care system capable of completing complicated 
procedures by conduction extensive research to solve 
medical mysteries.

Provide healthcare services in the community by providing • Provide healthcare services in the community by providing 
medical attention for those who are unable to pay.





“All our work, all our science, ultimately comes down to 
creating days of healing for our patients. We 

recognize that healing may occur on many different 
levels, even when illness cannot be cured. In 2011 and 
beyond, we will continue to provide the healing touch 
to our patients, so that they and their loved ones may 

enjoy the fullness of their lives.” enjoy the fullness of their lives.” 


